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NPTA Alliance Partners with PMMI and ISSA to Unite Packaging and Supplies
Distributors at Industry Events

CHICAGO —The NPTA Alliance will showcase a NPTA DistriPak Pavilion on the show
floors of two upcoming fall events to serve as a gathering place for distributors and their
suppliers.

In partnership with the Packaging Machinery Manufacturers Institute (PMMI), a
DistriPak Pavilion, sponsored by NPTA, will be located at PACK EXPO 2009,
scheduled for October 5-7, 2009 in Las Vegas. PACK EXPO delivers an audience of
25,000 purchasing decision-makers, representing a wide-range of industry end-users,
including manufacturers within food and beverage/wine; bakery and snack; cosmetics
and toiletries; dairy; drugs and pharmaceutical/medical; chemical; candy and confection;
raw materials; paper and detergents; and many more. Additionally, NPTA will be hosting
a networking reception for distributor and manufacturer members plus invited guests
on the evening of Monday, October 5.

In partnership with the World Wide Cleaning Industry Association (ISSA), a second
DistriPak Pavilion, sponsored by NPTA, will be located on the show floor of the
ISSA/INTERCLEAN® event, scheduled for October 6-9, 2009 in Chicago.
ISSA/INTERCLEAN® delivers an audience of 16,000 purchasing decision-makers,
representing the commercial and institutional cleaning markets.

NPTA members are encouraged to participate in the NPTA DistriPak Pavilions at both
of these exciting industry events to connect with customers and fellow NPTA members.
These pavilions are especially valuable to distributors who want to exhibit at these
events and take advantage of strong show floor positioning and greater marketing
exposure. To learn more about these industry events and NPTA'’s presence at both,
please visit the NPTA Web site at www.goNPTA.com.

About NPTA Alliance: NPTA Alliance (formerly the National Paper Trade Association,
Inc.), founded in 1903, is the association for the $60+ billion paper, packaging, and
supplies distribution industry. The mission of NPTA is to actively support the success of
its members through the delivery networking, education, industry data and research and
advocacy, which focuses on the health of the distribution channel.
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